


Instant portable power 
for 240 volt tools 

. WELDANPOWER 130 

y $635 .00 \ 
OPTIONAL EXTRAS 

Wheeled Undercarriage $30.00 
Accessory Kit $21.00 

Lead Kit $15.00 

from this welder 
W E L D A N P O W E R 1 3 0 

Working w i th hand tools when you can use power 
tools is a waste of t ime, effort and money. There's 
no profit in wai t ing for power connect ion either— 
and running hundreds of feet of 240 volt cable can 
be hazardous. 
Now, you can have INSTANT 240 VOLT POWER 
where and when you want it, on th is job today, on 
that job tomorrow wi th WELDANPOWER 130—power 
for dr i l ls , grinders, saws, you name it, PLUS high 
performance welding capability for fabr icat ion, con
st ruct ion, repairs, maintenance, hard fac ing. 
AND ALL THIS FOR A PRICE COMPETITIVE WITH 
POWER ONLY GENERATORS. With Weldanpower 
130 you get 2 for the pr ice of 1—240 volt power plus 
weld ing capabi l i ty. 

3 models: 

New Weldanpower 130 
as illustrated 
130 amp AC welding 
3V2 KW 240 volt power 

Weldanpower 225DC 
225 amp DC welding 
3 KW 240 volt power 

Weldanpower 225AC 
225 amp AC welding 
4 KW 240 volt power 

SELECT THE UNIT MOST SUITED TO YOUR NEEDS 

THE LINCOLN ELECTRIC COMPANY (AUSTRALIA) PTY. LTD. 
35 Bryant Street, Padstow, N.S.W. 2211, Telephone 77 0741 

THE WORLD'S LARGEST MANUFACTURERS OF ARC WELDING EQUIPMENT AND ELECTRODES. [ A U S T R A L I A J 
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The Hire 
Association 
of VICTORIA 

Pres ident : S T A N J E S S U P 
( U - H i r e P t y . L t d . ) 

V i ce -Pres iden t : P E T E R S M I T H 
(Coates & Co . L t d . ) 

Secre ta ry : J . K L E M M E R 
(Meta l Trades Assoc. ) 

C o m m i t t e e : 

E R I C A R C H I B A L D 
( A & N Plant H i r e P t y . L t d . ) 

E R N . T U R N E R 
(Noseda H i re Serv ice P t y . L t d . ) 

A . W I L S O N 
( F o r m a l Wear P t y . L t d . ) 

J I M W H I T E H E A D 
( Ingerso l l R a n d P t y . L t d . ) 

P E T E R B U R N E 
( B u r n s o n Plant H i r e P t y . L t d . ) 

D O N M c C O N N E L L 
(W. H. W r i g h t P t y . L t d . ) 

R A Y K E L S E Y 
(Wrecka i r P t y . L t d . ) 

B R I A N E L M S 
(Bu i lde rs A i d s P t y . L t d . ) 

K E I T H O L V E R 
( M o o r l a n d Plant H i r e P t y . L t d . ) 

The Hire 
Association 

of QUEENSLAND 
Pres iden t : R. W Y E T H 

( F l e x t o o l ) 

V i ce -Pres iden t : A . S T A I N E S 
( A l l H i r e & T r a d i n g ) 

Secre ta ry & Treasurer : R. L A W L E R 
(Br isbane H i r e Serv ice) 
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HIRE 

FLEET INSURANCE 

AS INSURANCE BROKERS FOR 
MOST OF THE LARGE HIRE FIRMS 

IN AUSTRALIA WE SHOULD BE 
HAPPY TO ADVISE ANY MEMBERS 

OF THE HIRE ASSOCIATION ON 
THEIR INSURANCE PROBLEMS. 

ARMITH PTY. LTD. 
18 BERRY STREET, NORTH SYDNEY. N.S.W. 2060 

N.S.W. RESIDENT DIRECTOR, A L A N BIRCHMORE, A.A. I . I . 929 5755 
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President's Message 
Queensland President's Message to other State Presidents 

On behalf of Queensland Hirers Association members, I 
write to thank you for the assistance given to our Convention 
Sub-Committee in the organising of our 1972 Convention. 

For those of your members who were unable to get 
accommodation in the Convention Hotel, we tender our 
apologies and trust that the benefits gained from listening to 
our expert speakers, more than compensated for the incon
venience suffered. 

We look forward to next year's Convention as a tangible 
asset to the efficient running of our businesses. 

Thank you again, 
R.F. WYATT 
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R. J. & W. G. SMITH PTY. LTD. 
31 MAR RICK VILLE ROAD, 
MARRICKVILLE 

PHONES: 519 2450 
51 1305 

PORTABLE 
ELECTRIC 
TOOL 

SPECIALISTS 
BRAND NAMES INCLUDE 

KANGO 

BOSCH 

WOLF 

SKIL-SHER 

MAKITA 

FEIN 

A.E.G. 

DESOUTTER 

BERGIN ABRASIVE 

GAMMA SAW BLADES 
& MACHINES 

SALES & SERVICE 
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Editorial 

The Secret Service 
So we're a step nearer — 

perhaps a giant's step 
nearer — a National Hire 
Association. We've just held 
our first-ever all-States Con
vention, attended by dele
gates from all over the 
Commonwealth, as well as 
by visitors from beyond our 
shores. That's progress in 
anybody's book. 

A National Association 
could benefit everybody. It 
could clarify and co-ordinate 
our drives, it could raise our 
status as an industry. Above 
all, it could enable hire 
operators everywhere to 
share and discuss problems, 
and pool the benefits of 
their experience. For the 
broad-spectrum advantages 
— the raison d'etre — of a 
national body would be 
communication. 

But how would the State 
Associations communicate 
with each other? By getting 
together once a year for a 
weekend convention? By cir
culating voluminous reports 
to every member of every 
Association? By sending sm
oke signals and message 
sticks? 

The question is a perti
nent one, because three of 
the Associations have a voice 
which they scarcely use at 
all. The Association's jour
nal is, in fact, the only 
simple and logical means of 
disseminating information 
and policy decisions, as well 
as news of developments 
within the industry, warn
ings, advice and individual 
viewpoints and conclusions. 

Until the Hire Associa
tions (the rank and file 
members as well as the 
hierarchy) start using this 
obvious means of commu
nication there seems little 
point in amalgamation. They 
will remain "islands shouting 
to each other across oceans 
of misunderstanding." 

It would be safe to say 
that at least 90% of the 
people who read this jour
nal have never contributed 
a news item to its pages, let 
alone an article, a letter or 
some useful piece of infor
mation. Isn't it time we 
stopped being the Secret 
Service and recognised our 
responsibility to communi
cate? 
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t h e b e s t 
c o n c r e t i n g 
e q u i p m e n t 
c o m e s f r o m 

If you want concreting equipment, Coates have the best . . . 
e q u i p m e n t l i ke the h igh l y e f f i c ien t Coa tes f l ex s c r e e d and 
r u g g e d , re l iab le L iner R o u g h r i d e r d u m p e r s i n c l u d i n g the g rea t 
new 2- ton 4 w h e e l d r i ve S u p e r 2. 

A n d then the re ' s the Coa tes t r o w e l l i n g f i n i sh ing m a c h i n e 
w h i c h c a n f in ish up to 10,000 sq . ft. of c o n c r e t e in one day, 
Coa tes f l ex i m m e r s i o n v i b ra to r s and a b ig range of sk ips and 
h o p p e r s . 

For sales, hire, service, spares, literature . . . 

G§ COATES&CO. LTD. 
Melbourne: 82 Virginia Street, Springvale, 3171 

Phone:5468844 
Sydney: 15-17 Kumalla Road, Miranda, 2228 

Phone:5253333 
Br isbane: 816 Beaudesert Rd., Coopers Plains, 4107 

Phone:463011 
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From near and far they came — up the highways, down the skyways — 

First-ever 
NATIONAL Hire Convention 

The 1972 Hire Association 
Convention can only be des
cribed as historic. Held for 
the first time outside New 
South Wales, it was the 
first Convention with a 
national character. Delegates 
came from every State in 
the Commonwealth, as well 
as from New Zealand and 
New Guinea. Many felt that 
the much-discussed National 
Association, although not 
yet constituted, was already 
a reality. 

Queensland's Gold Coast was 
the chosen locale, and the 
Broadbeach International Hotel 
the Convention headquarters. 
The Hire Association of Queens
land worked closely with the 
Hire Association of New South 
Wales in handling the arrange
ments. 

Initially there was some doubt 
about attendance figures. Would 
people be prepared to travel in
terstate? Hopefully, accommo
dation was booked for 120. But 
the enthusiasm of the hire com
panies had been underestimated. 
When registrations rose to 160 
Ansett put on an extra flight 
from Sydney, and beds had to 
be found outside the hotel. 

The only other hitch was the 
absence of the famous Gold 
Coast sunshine. But the Conven
tion had too much going for it 
to be damped down by rain and 

lowering skies. 
By lunchtime on Friday the 

29th September the full comple
ment was in, the wives had been 
presented with orchids, and 
everyone was looking forward 
to the afternoon's address — a 
talk by Brian Thomason (well 
remembered from the 1971 Con
vention) on "Modem Marketing 
Theory and Practice, and is it 
relevant to the Hire Business?" 

It proved stimulating and live
ly. The audience participation 
was an indication of the keen 
interest it aroused, and the time 
passed all too swiftly. 

By 6.30 p.m. everyone had 
reassembled for cocktails, prior 
to the official opening of the 
Convention by Gold Coast 
Mayor, Alderman Bruce Small. 
This was followed not by the 
scheduled smorgasbord but by 
an authentic island luau. Rugged 
up against the cold and warmed 
by libations from the bar, 
people had a good time in spite 
of the, chilly outdoor weather. 

Saturday morning brought 
Keith Farfor, Ph.D., B.Com., 
Dip.B.E., to the rostrum. His 
talk, "Insurance and the Hire 
Operator", was one of the high
lights of the Convention. Crisp, 
pithy, entertaining, informed and 
always to the point, it riveted 
attention from beginning to end. 

Everyone was happily relaxed, 
and when the microphone de
cided to put on a display of 
temperament it only added to 
to the fun. Once again the audi
ence joined in, asking questions 
and relating personal experiences. 
George Tanton, Coates & Co's 

Queensland Manager, who M.C.'d 
the proceedings with great verve 
and expertise, was kept busy 
with the roving mike as ques
tioners bobbed up like corks. 

Lunch, a short break and 
then it was time for the guest 
of honour, Sam Greenberg — 
Mr Rental from the U.S.A. A 
smooth, accomplished conven
tioneer, he so captured the 
attention of his audience that 
the afternoon coffee break was 
dispensed with. The afternoon 
ended with a forum conducted 
by all three speakers, Messrs. 
Thomason, Farfor and Green
berg, only brought to an arbit
rary conclusion by the fact that 
the hotel wanted to prepare the 
room for the banquet. 

It was transformed when the 
delegates returned, after cock
tails, and so, in fact, were the 
delegates themselves. The dress 
was formal, the mood effer
vescent. A banquet dinner, 
followed by dancing to a swing
ing group, provided a gay climax 
to a seriously motivated conven
tion. 

On Sunday morning the plans 
were changed. Instead of devot
ing the time to the pre-arranged 
hire clinic, it was given to the 
guest of honour and his enter
taining commentary on the 
American rental scene. But al
ready, due to the exigencies of 
public transport, people were 
leaving in the grey, steady rain, 
unable to wait for the official 
windup and farewell luncheon. 
The Convention was over. No 
one could deny that it had been 
a success. 

C o n t i n u e d N e x t Page 
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Hire Tour 
On Monday 2nd October about 
30 people made a tour of Bris
bane's Hire Yards. The Tour 
included visits to Coates, 
Wreckair, Morris Plant Hire, and 
Brisbane Hire Service. 
It gave people the opportunity 
to see how the other man oper
ates and discuss problems on the 
job. 
Hosts of the tour were the very 
hospitable Queensland hire 
people, who provided cars to 
travel in, and lunch for the 
whole group. 

Convention Swimming 
Titles 
The Hire Swimming Champion
ships comprised of State teams 
competing in a relay. The 4x25 
yards event was won by N.S.W. 
but there were so many protests 
against "ring ins" and calls for 
blood-tests, that the event al
most caused an interstate war. 
Peter Burne, the Victorian's first 
swimmer, is believed to have 
started secret training in prepa
ration for next year. 

U.S. Visitor 
A welcome visitor at the Gold 

Coast Convention was Bill Ben-
man from San Francisco, Cali
fornia. 
Bill is in the truck and trailer 
renting business and came along 
to help Sam Greenberg with all 
the luggage. 

Youngest Delegate 
The youngest delegate was 
Diane Wiggins (17), daughter of 
Ed and Esma Wiggins of E.J. & 
E.I. Wiggins, Botany, N.S.W. 
Diane is currently at Business 
College and hopes next year to 
go into Dad's hire business. 

A thriving new addition to the Hire scene: 
W.A. Hire Companies form the 

Hire Association of 
WESTERN AUSTRALIA 

HIRE has received the 
following detailed informa
tion and letter from 
Committee Member R.H. 
Campbell. We take this 
opportunity of thanking 
Mr Campbell and wishing 
the new member of the 
Hire Association family a 
most successful future. 
HIRE will bring you news 
of its activities and progress 
in future issues. 

Formation of the "Hire 
Association of Western 
Australia" 

At a meeting on the 6th June, 
1972 it was decided by 14 inter
ested parties to form a Hire 
Association in Western Australia. 

The following committee was 
elected: 
President 
Mr J. Brown, Coates & Co. 
Vice-President 
Mr K. Simms, Kay's Hire Service 
Secretary 
Mr E. Carss, Kay's Hire Service 
Committee Member 
Mr R Kent, Ben's Hire Service 
Committee Member 
Mr D Leunig, Dalco Plant Hire 
Committee Member 
Mr W. Skevington, A—Z Hire 
Committee Member 
Mr J. Hudson, G.K.W. Pty. Ltd. 
Committee Member 
Mr R. Campbell, Crommelin's 
Hire Service 

Further meetings were held 
on the 1st August, 1972, and 
the 24th August, 1972, at which 
a number of matters of common 

interest to members were dis
cussed. 

There have also been two 
workshop meetings; the first on 
the 25th July, 1972 had an 
attendance of 65 and comprised 
an equipment lecture plus col
oured films on American rental 
yards. The second workshop 
meeting was held on the 14th 
September, 1972 with an atten
dance of 45, and there was a 
lecture by a member of the W.A. 
Scaffolding Department on safe
ty regulations for platform hoists. 

Principal Member Companies 
of the Hire Association are: 
Atlas Copco Pty. Ltd., Atlas 
Hire Services, A—Z Hire Service, 
Ben's Hire Service, Beva Hire 
Service, BroomhaH's Hire Service, 
Coates Hire Service, Crommel
in's Hire Service, Dalco Plant 
Hire, G.K.W. Pry. Ltd., Kay's 
Hire Service, Redtop Plant Hire, 
Sykes Pump Hire. 
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HIRE ASSOCIATION OF WESTERN AUSTRALIA 

Phone 24 6966 12 Main Street, 

OSBORNE PARK. 

W . A . 6017 

16th October, 1972 

The Editor, 
" H i r e " , 
C / - Keith Breusch Pty. L t d . , 
140 Phi l l ip Street, 
SYDNEY. 2000 

Dear Sir, 

I have pleasure in enclosing some notes relating to the formation of the ''Hire 
Association of Western Austral ia" which I hope you w i l l be able to use in your 
journal. 

Already our Association is engaged in a number of act iv i t ies and we hope to be 
able to keep you up to date with the various happenings wi th in the industry in 
Western Austral ia. 

Yours sincerely, 

R. H. Campbell 

Hire — Convention Issue — 1972 



"Don't be so busy chopping wood that you don't pause to sharpen the axe." 

Modern Marketing Theory 
& Practice. And is it relevant 
to the Hire Business? 
by Brian Thomason 

Marketing Manager of 
Crown Crystal Glass, and 
part-time lecturer in Mar
keting at the University of 
New South Wales. 

Modern marketing is not a 
system, not a formula. It is a 
way of thinking... a management 
philosophy for a rapidly 
changing environment. 

If the situation changes and 
you don't change with it — 
you're history. Be alert to be 
adapted. Look outward at what's 
going on, not inward at your 
business. 
A communication process 

Salesmanship is not the en
cyclopaedia salesman forcing his 
books on gullible customers. 
Salesmanship is a communication 
process whereby the salesman 
discovers a need, draws attention 
to it, then demonstrates that he 
has the product or service to 
satisfy the need. 
1. To get a response, the good 
salesman asks rather than tells. 
He uses questions to progress 
the situation, listening at least 
as much as he talks, for the 
fundamental need must be dis
covered. 
2. When he has shown that he 
can supply the need he asks for 
an order, possibly in the form of 
a trial closure — a question 
which admits of two or more 
answers but no final dismissal. 
3. Having obtained an order, he 
follows through with prompt 

delivery. 
4. After a short interval he 
checks back to make sure that 
the customer has actually gained 
the promised satisfaction. Many 
salesmen believe that they haven't 
got time to check back, once a 
sale has been made, but in most 
cases all it need take is a couple 
of minutes and the cost of a 
phone call. 
Trans-Tasman visitor: Phone calls 
don't cost anything in New 
Zealand! 
Envious murmurs: You're lucky! 

A salesman had better be 
honest — even if he misses a sale 
— because he can go back 
another time. Otherwise he's 
dead the second time around. 
To stay in business a company 
needs repeat customers and 
word-of-mouth endorsement. 

What is marketing? 
Marketing applies the prin

ciple of salesmanship on a larger 
scale with wider perspectives. 
Marketing is a business operation 
concentrating and directing all 
its resources and skill on the 
creation of customers through 
the satisfaction of actual or latent 
needs. 

Modern marketing is an adap
tive concept. A business will 
exist and grow only so long as it 
continuously adjusts its resour
ces and operation to meet con
stantly and rapidly changing 
customer needs. 

Pressures from outside are 
forcing this concept. These in
clude: consumer protection, 
over-protection by governments, 
and the rise in consumerism 
based on the (often false) pre
mise that there can be no 
integrity in business. 

Your marketing mix 
Your marketing mix is the 

total package: product, pricing, 
promotion, distribution, adver
tising, P.R., direct mail, sampling, 
discount vouchers, benefits of 
using Pink Pages, invoice or con
tract forms selling the concept of 
hiring (instead of an "us"-type 
benefit, "Hiring is smart!") 

A promotion is not necessar
ily expensive. It can sometimes 
be achieved at very little cost. 
But before you commit your
self, think hard about cost in 
relation to payoff. Once you 
have done this you need never 
be afraid of disciplined risk-
taking. Need-awareness and ad-
venturesomeness turn prospects 
into customers. Cultivate and 
generate innovators because they 
will become the opinion leaders, 
the trend-setters, in the 
community. 

Word of mouth can be a 
growth factor in your marketing 
mix. It can't be controlled, but 
it can be influenced. Whether 
you use coupons, vouchers or 
some other means, think of ways 
to use existing customers to 
bring in new customers. 
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"Enormous damages are awarded. As industry grows 
it becomes increasingly the target for claims." 

INSURANCE 
and the Hire Operator 
by 
Keith Farfor, Ph.D., B.Com., 
Dip.B.E., J.P., Managing 
Director of Wright-Armith 
Pty.Ltd., Insurance Brokers. 

In the contract used by most 
hire companies, the agreement 
states that it is the duty of the 
hirer to accept responsibility at 
all times. However, legal cases 
over the years have eroded the 
company's position and modi
fied the conditions considerably 
— in some instances absolutely. 

The hire company has a hard 
time extracting money from the 
man who has damaged its equip
ment, (even locating him can be 
a problem), and the intricate 
legal situation and the chess-
playing strategy of big compan
ies can leave you out in the cold 
when it comes to compensation 
for your property. There is an 
urgent need for the combined 
Hire Associations to look into 
the position as it is today, stan
dardise conditions — and adhere 
to them. 
Waiver of rights 

Some forms ask the hirer 
whether he wishes to insure 
against damage. If he pays in
surance, your insurance company 
can't sue him. If he doesn't want 
to insure, make him initial his 
"No" . Even then you may not 
be on safe ground. For instance, 
he may have no authority to 
sign on his company's behalf — 
or his company may not even 
exist. Be sure to discuss this 
waiver of rights with your broker 
or insurance company. 
Types of cover to take 

The most important is liability 

cover. There is no way to pass 
on liability in respect of negli
gence, and common law awards 
based on negligence are increas
ing in size and number. 

As safety measures, you 
should assess the character of a 
prospective customer, look at 
his letterhead and ask to see his 
liability policy. But this pre
caution may rebound on you 
and result in the customer walk
ing out. 

A public company's liability 
claims are unpopular with share
holders, if the truth is admitted. 
Suppose a man hires your road 
roller and - through incompet
ence — mows down someone's 
fences. The liability could be 
sheeted back to you, the owner. 
Even if the fence-owner joins 
you in the resulting legal action, 
and the court awards costs, you 
still need insurance to cover, 
under a public liability policy. 

Suppose brakes are defective 
and someone gets killed. The 
owner is liable again — it was his 
responsibility to see that the 
equipment was in good order. 
The damages may be even higher 
if the victim isn't actually killed 
but brought into court in a 
wheel chair. In cases such as this 
$100,000 is usually a minimum 
claim. 

All liabilities can be covered 
under a public liability contract, 
with appropriate extensions (for 
such things as faulty work). But 
without adequate cover one big 
judgment could put you out of 
business and possibly bankrupt 
you for life. 

Workers' compensation 
This is imposed on all em

ployers by statute, although 
some States have a limit if the 
worker claims conditions were 
unsafe. If there is a possibility 
of negligence, the Union and 
everybody else urges the worker 
to sue you. You would be wise 
to see that your accident policy 
is extended up to a couple of 
million dollars. Enormous dam
ages are awarded. A paraplegic in 
Victoria was recently awarded 
$5'/2 million. As industry grows 
it becomes increasingly the tar
get for claims. 

Company directors should in
sure themselves against the pos
sibility of Common Law claims 
in respect of negligence. Workers 
who travel interstate constitute 
another hazard. If a Victorian 
makes his claim in South Austra
lia, the Victorian employer has 
no protection against a big 
award — even with an extended 
policy, he is only covered within 
his own State. There is one 
exception: the American Inter
national Underwriters company 
does give comprehensive cover
age of this nature. 
Fidelity Guarantee 

Another useful type of cover 
is the Fidelity Guarantee — 
protection from larceny, forgery 
etc. by trusted members of your 
staff. Even dishonest computer 
programmers can constitute a 
possible liability. 
Your hire fleet 

Your fleet should be insured 
against normal wear and tear. 
The extent of the insurance 
depends on the type and size of 
your business; it is normally re
stricted to fire and burglary on 
your premises, but it should also 
cover the period of hire. 

There is no such thing, in 
practical terms, as an all risks 
insurance policy. It is your 
broker's duty to explain the 
position fully — and your duty 
to yourself and your company 
to make sure that he does. 
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"Keep equipment and main-tain it. 
Up-grade only in a comprehensive situation." 

The Gospel according 
to SAM GREENBERG 

Sam Greenberg, America's 
Mr Rental and guest of 
honour at the Broadbeach 
Convention, didn't give this 
title to his talk. He didn'tin 
fact, title it at all. Stories 
rattled like hailstones among 
the precepts and parables as 
he shared some of the ex-
perioenc 
periences which have built 
his $2Vi million per annum 
business. Sam's U-Drive 
Equipment Rentals has 
depots covering an area al
most equivalent to the East 
coast of Australia. He was 
instrumental in forming 
both the California Rental 
Association and the Ameri
can Rental Association. 

Our business was a family 
affair until 1938. Then someone 
wanted to rent a truck we 

couldn't sell. We started renting 
trailers and general equipment, 
and every six or seven years we 
added a new location — but only 
after the last one was as perfect 
as we could make it. Now we 
have 85 employees. Al l our 
office staff are women. We have 
a catalogue but do little adver
tising — apart from the yellow 
pages in the telephone directory. 

We don't give discounts, but 
there is a man in Southern Cali
fornia who gives 2Vi% discount 
on invoices — and gets paid first. 
We don't believe in painting 
phone numbers on trucks — who
ever remembered a passing phone 
number? But we do believe in 
checking with other rental com
panies about salesmen's claims. 

Learn by mistakes 
We made our share of mis

takes. We started in the wrong 
zone, on rented property, and 
chose too long a name. We didn't 

purchase standardisation: /e lis
tened to customers and bought 
one of everything. 

It's good business to buy 
proven equipment — don't be 
the one who tries it out. An
other thing: who looks at your 
neon sign most? You do — 
because it's costing you $100 a 
month. 

We should have built higher 
fences and an apartment in every 
rental yard. We should have pro
vided customer parking. We 
should have stayed open till 9 or 
10 p.m. (Now we stay open till 
9). We should have started our 
profit-sharing plan years earlier 
than we did. We stay away from 
companies and handle it our
selves. Everyone is free to leave 
if he wants to, and salaries are 
adjusted once a year. 

It is a mistake to carry stock 
that isn't making money. Prices 
should be adjusted. Al l you can 
do is give value. 

When you make mistakes, 
find your own way out of them 
— don't call in professional 
advice. 

Maintain an Image 
Choose an image and stay 

with it. Keep the same colour 
scheme, and your sign freshly 
painted. 

Visit other rental yards fre
quently — to get ideas for your 
own. 

Control purchasing by en
trusting it to one man and going 
back through your records to 
get the full story. Keep equip
ment and maintain it. Up-grade 
only in a comprehensive situation. 

We carry no insurance except 
public liability - but then we 
can afford to take a loss now 
and then. 

If you're big enough, own 
your own petrol tanks and bene
fit by all the refunds. When you 
buy a fleet of tractors, take one 
apart and have a supply of parts 
always available. Make the seller 
take back the old parts. Have 
everything current. 
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H O L M A N 
TRAILAIR 60 
P O R T A B L E C O M P R E S S O R 
Stan Jessup, Managing Director of U-Hire Pty. 
Ltd., Melbourne, says, "We have achieved a great 
deal of success in the compressed air field with the 
Holman Trailair 50 and 60 CFM machines." 

The Trailair 60 is the smallest 
compressor in the wide range 
ot Holman portable compres
sors and is complete ly 
assembled in our Melbourne 
Works. 
It is a light-weight, compact, 
easily transported and highly 
manoeuvrable compressor 
specially designed for use in 
restricted areas and can be 
towed by small vehicles. 
The output is 60 c.f.m. at 100 
p.s.i. pressure and it is capable 
of operating at optimum effi
ciency a variety of pneumatic 
tools including heavy duty (80 
lb.) concrete breakers, medium 
duty rock drills, backfill ram
mers, sump pumps, auger 
drills, clay spades, picks, con
crete vibrators, spray guns, etc. 
The compressor comprises, a 
VW 1600 c.c. air-cooled, 4 
cylinder horizontally opposed 

industrial engine, two cylinders of which are converted to provide compressed air by the 
fitting of a special head incorporating low lift, high efficiency plate valves. The remaining two 
cylinders form the petrol engine drive without loss of efficiency and no engine overload. 
The Trailair 60 incorporates Flexitor suspension with two 10" wheels and 5.20 x 4-ply 
pneumatic tyres. A side opening metal canopy is fitted which allows complete accessibility to 
both engine and compressor. Stop/turn indicators, registration plate illuminator and mudflaps 
are fitted as standard, making the unit suitable for immediate registration. Silenced and skid 
mounted versions are also available. 

Compare these advantages with other compressors:— 
FULL HOLMAN/VW WARRANTY • Low fuel costs • No drive gears or clutches • Balanced weight for easy handling 
• Low cost spares and service for engine available from extensive VW dealer network • Easy starting • Standard 
"M in i " wheels and tyres • Lockable canopy. 

H O L M A N A C 0 M P A I R C O M P A N Y 
CompAir (Australasia) Ltd., 34 Ricketts Road, Mount Waverley, Vic. 3149. 20 
Burrows Road, St. Peters, N.S.W. 2044. Knox Schlapp Pty. Ltd., Auchenflower, Q!d. 
4066. Adelaide, S. Aust. 5000. Launceston, Tas. 7250. Victoria Park, W. Aust. 6100. 
R. S. Viney, Darwin, N.T. 5790. 
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Left to Right: Gordon Esden, Margaret McDonald, Andrew Kennard, Marie Esden, Sam 
Greenberg (Front), Nev.Kennard, Ken Graham, Prue Kennard, Bill Bermon, Barry McDonald 
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s t a t i o n a r y e n g i n e s 
f o r a b s o l u t e 
d e p e n d a b i l i t y 

G40 and G65. The G40 has a 
constant vacuum carburet tor for 
easier s tar t ing, increased power 
and i m p r o v e d a c c e l e r a t i o n . 
Delivers a max imum outpu t of 
1.5 hp at 4 ,000 rpm. Reduct ion 
gears are available. High torque. 
Weighs 48.7 lbs. 
The G65 delivers a ful l 6.8 hp 
at 4 ,000 rpm and is s imi lar in 
general design to the G40. Weighs 
64.2 lbs. 

HONDA WATER PUMPS 
W20, W30, WL20 
Get more p u m p i n g power wi th 
Honda 's f amous 4-st roke air-
cooled engine. W20 w i th to ta l 
head of 79 feet pumps . W30 
wi th a to ta l head of 92 
feet, 14,000 gals, per 
hour. Compact , versat i le 
and se l f -pr iming, w i th 
an open impel ler for 
s ludge. 

HONDA 
GENERATORS 
E300, EC 1500, 
E2500, E4000 

Ins tant s tar t , qu iet power to spare, w i th sel f -contained Honda 
4-stroke generators . From the compac t 300 wa t t to the power
fu l 4 ,000 wat t d iesel , you get cons tan t vo l tage ou tpu t . Wi th 
rubber moun t i ngs for qu ie t , smoo th runn ing , and waterproof 
electr ical c i rcu i ts for safety. 

Four of the f inest general pur
pose engines in the wor ld . 
Honda 's vast exper ience and 
4 st roke qua l i ty eng ine-bu i ld ing 
techniques mean more power, 
versat i l i ty , safety and depend-

bi l i ty , less fuel and ma in ten
ance costs. 

Manufactured by 

H O N D A T O K Y O J A P A N 

Imported and Distr ibuted by 

B E N N E T T H O N D A P T Y . L T D . 
665 Gardeners Road, Mascot, N.S.W. 2020 
Telephone: 67 2517, 67 5722 
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Emergency Bulletin pays off — 

Sydney Hire Company 
Outwits Skilful Thief! 
The excitement and smooth 
operation of a top-level 
television drama 

An alert employee, using 
the Hire Association of 
N.S.W. Emergency Bulletin, 
has saved Kennard's Hire 
Service from losing a trailer 
and has led to the arrest of 
a wanted criminal and the 
return of two trailers stolen 
from other hire companies. 

A man called at Kennard's 
Alexandria yard on October 
10th to hire a trailer. Grahame 
Ottewill was filling out the con
tract in the office when the 
customer's name seemed to ring 
a bell. He checked the Hire 
Association's emergency bulle
tins, and found that the name 
appeared twice — and on each 
occasion for stealing a trailer 
from a hire company! 

Developments were fast and 
dramatic. Alerted to the situa
tion, yard man Roy Rothque 
implemented delaying tactics. 
While he was discovering prob
lems with the trailer's wiring, 
lights and tow-ball, the police 
were summoned. 

Meanwhile, one exit gate was 
being quietly closed, and a truck 
was being deliberately stalled in 
the other driveway. 

The police arrived promptly, 
arrested the man, and sub
sequently charged him with nine 
offences, including armed rob
bery and the theft of a car. 

The trailers stolen from the 
other two hire companies were 
recovered and returned, so the 
net saving to the three companies 
was $500! 

ARMSTRONG-HOLLAND-JAEGER 

ACTIVE 
1 Jaeger compressor 

'know-how' 

2 Al l Austral ian 
manufacture 

3 Reliability proven for 
Austral ian conditions 

4 Unequal led 
spares backing 

5 Rotary design — 
giving cooler operation — 
lower maintenance costs-
economical operation — 

ACTIVE A I R - From 125-600 C.F.M 
ACTIVE SERVICE-Australia wide 

Armstrong-Holland Pty.Lrd. 
â T^̂ ^ We've got constructive ideas. 
19-33 Kent Road, Mascot, 
N.S.W. 2020. Phone 67-1517 

N.S.W. AND N.T. DISTRIBUTORS OF 
THOR CONTRACTORS AIR TOOLS 

CLAY DIGGER, DEMOLITION TOOL, ROCK DRILL, 
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( j f HIREOSCOPE i t ) 
SILVERWATER TO THE 
RESCUE! 
FORKLIFT FOR WHEEL
CHAIRS. 
Twenty of the 2000 delegates 
from 60 countries who attended 
the 12th. World Rehabilitation 
Congress in Sydney recently were 
totally confined to wheelchairs, 
which posed a problem for the 
Congress organisers. 

The venue, Sydney Town Hall, 
was barred to the wheelchairs 
by steep staircases. 
Silverwater Hire solved the prob
lem by providing, at no cost, 
the specially-fitted forklift 
shown in the illustration. This 
raised and lowered wheelchair-
confined delegates for the 
duration of the Congress, 
speedily and with complete 
safety. 

E. & R. HIRING 
BOWS OUT 

When the entire plant of the 
large N.S.W. company, E. & R. 
Hiring Co. Pty. Ltd., went under 
the hammer on the 18th Sep
tember, most of the hire com
panies in N.S.W. seemed to be 
represented at the sale. Buyers 
came from as far afield as Bourke 
and Newcastle. The auction was 
conducted by F.R. Strange Pty. 
Ltd., on the E. & R. premises at 
North Parramatta, and the 16-
page fully-illustrated catalogue 
was an impressive one. 

Footnote: In this hairy-wristed 
ambience of compressors, drills 
and front end loaders, it was a 
little unexpected to see two 

women. HIRE'S spy was parti
cularly intrigued by the attrac
tive mystery girl in the mini
skirt who drove away in a 
Mercedes. Can anybody tell him 
who she was? 

ANOTHER FIRST FOR 
KENNARD'S 

As a result of the steadily 
increasing number of companies 
using hire equipment as a means 
of lowering costs, Kennard's Hire 

Service has introduced a new 
service for its customers with 
the publication of a compre
hensive catalogue of equipment 
available for hire. 

Believed to be a first for the 
industry in Australia, the cata
logue is designed as a reference 
guide for builders, contractors, 
tradesmen, engineers, manufac
turers and government depart
ments. 

The 56-page catalogue pro
vides easy access to information 
on more than 300 items of 
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equipment available for hire. 
The items are arranged alpha

betically, accompanied by a 
photo of the equipment and 
a brief description of the jobs it 
can perform. 

WHAT GOES ON IN 
VICTORIA? 

Good question. HIRE would 
like to know the answer, but as 
far as this journal is concerned 
everything that happens in the 
Hire Association of Victoria 
appears to be classified infor
mation. Which is a pity, since 
HIRE is — or, rather should be 
— the Association's voice in the 
industry. But (strong on opti
mism, if short on copy) we're 
still hoping that our friends 
south of the border will bridge 
the communication gap and send 
us their news, comments, articles 
and photographs. 

DRIVE FOR NEW 
MEMBERS 

At the September 13th 
Committee Meeting of the Hire 
Association of New South Wales, 
it was reported that eleven re
plies had been received following 
the recent drive for new mem
bers. Three had requested — and 
received — application forms so 
that they could join the Asso
ciation, and the other eight were 
being contacted. 

YOUR IMAGE -
IN PRINT 

When you order your busi
ness letterhead, do you shop 
around for something cheap and 
adequate, or give thought to 
the impression it is going to 
create? The following comment 
on the subject comes from the 
U.S. rental industry: 

The distinctive letterhead is 

one communications device you 
can use to your advantage. If 
you are friendly, aggressive, help
ful, professional and ready to 
serve the needs of the commu
nity, your store literature should 
suggest as much. A letterhead 
that is simple and stylish can 
create that all-important favor
able first impression that will set 
you above the competition. 

TOONGABBIE 
GOES IT ALONE 

After nearly twenty years, 
Toongabbie Hire Service has 
parted from Toongabbie Hard
ware to maintain a completely 
separate operation. Director Jeff 
Marsh reported the step to HIRE, 
thereby providing a shining 
example to all the hire compan
ies who never supply information 
to their journal. Our thanks and 
good wishes to Toongabbie Hire 
Service Pty. Limited. 

THE CLIENTS WERE 
BANK ROBBERS! 

We particularly enjoyed this 
story which was submitted to 
HIRE by Jeff Marsh, of Toon
gabbie Hire Service Pty. L imited... 

"About four years ago we 
hired a hammer drill to two 
young chaps who wanted to 
drill some holes in concrete. 
This was on Friday or Saturday; 
on Monday when the drill was 
due to be returned, we got a call 
from the CID in Sydney to ask 
us about the drill and to inform 
us that the two gents had been 
arrested in a basement of a 
butcher's shop, drilling through 
the wall into a bank vault next 
door. The drill was held as an 
exhibit, but we finally got it 
back — some nine months later. 
I suppose the moral to this story 
is to believe the client when he 
says "We've only got one hole to 
drill, and it will be back on 

Monday", but ask him to specify 
which Monday." 

WHAT DO WIVES DO IN 
WINTERTIME? 

This we cannot tell you, but 
we know what they did — in 
Springtime — at the National 
Hire Convention. Some of them 
attended the talks and seminars; 
some of them took advantage of 
the Ansett tours available. These 
covered the bird sanctuary and 
porpoise pool, Gilltrap's auto 
museum, the city sights and 
Marineland. 

CHRISTMAS PRESENTS 
IN JULY 

A tip from Sam Greenberg, 
Mr. Rental, at the National Hire 
Convention... If you make a 
habit of giving a bottle of whisky 
or whatever to favoured cus
tomers at Christmas, give the 
presents mid-year for an effective 
change of pace. Customers will 
be surprised and delighted. 
You'll get much greater mileage 
out of the business presents you 
give out of season. Worth think
ing about — unless, of course, 
you don't believe in business 
presents. 

WHAT THE HELL'S A 
TRIAL CLOSURE? 

Brian Thomason's references 
to applying a 'trial closure' when 
trying to sell a customer 
intrigued conventioneers at 
Broadbeach. Who could give him 
an example of a trial closure? 
Many tried. None succeeded. 
Next day delegates returned to 
the subject and he provided the 
example himself. The salesman 
says, in effect: From what you 
now know, which do you feel 
would be the more appropriate 
to your purpose? The customer 

Continued Next Page 
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is committed to a preference, 
the salesman knows which equip
ment to push. 

MORE GREENBERG 
PHILOSOPHY : 

Always use reconditioned 
spark plugs in preference to new 
ones — your staff will be less 
likely to steal them! 

Things you may never be 
asked for 
MONKEY WRENCHES for zoo 
employees 
BOOMERANGS for people 
trying to make a comeback 

What you should know about 

by Gerry Nolan 
What are the real facts 
about depreciation as it 
affects the hire industry? 
How should you calculate 
depreciation to gain the 
maximum concession? The 
Hire Association of N.S.W. 
asked committee member 
Gerry Nolan to investigate 
the subject in depth. His 
report, made after consi
derable study, is of practical 
interest to every hire 
operation in Australia... 

Despite the fact that depre
ciation is much bandied about 
as a method of saving taxes,this 
line of thinking is both in
correct and financially danger
ous. The purpose of depreciation 
is to allocate the cost of a piece 
of equipment over the whole 
financial period during which it 
will be used to produce income. 
Thus to illustrate simply, an 
item of equipment purchased 
for hire at a cost of $ 15,000 and 
which it is estimated will be of 
scrap value only in 10 years, 

CATERPILLAR TRACTORS 
for butterfly collectors 
BULLDOZERS for insomniac 
cattle 
FRONT END LOADERS for 
back seat drivers 
CROWBARS for thirsty birds 
SPIRIT L E V E L S for spiritual
ists 
TIP TRUCKS for drink waiters 
F A N BELTS for pop singers 

Seriously, though, what have 
you been asked for lately? Jeff 
Marsh (he's been asked for 
national flags and a suit of 
armour) suggests we might run a 
column based on odd requests 
from the public. We think it's a 
good idea — if you'll send them 

would be depreciated so that 
its cost is borne over the whole 
period during which it earns in
come. Profits would obviously 
be distorted if all the cost were 
charged in the first year. 

There are two methods of 
calculating depreciation. One, 
the straight line method, writes 
the asset off equally over the 
period. The other charges de
preciation on the written-down 
value at the beginning of any 
period, having the effect of 
charging very heavy depreciation 
in the first half of the equip
ment's life, and very light de
preciation in the last part when 
maintenance costs may be 
higher. The theory behind this 
method of allocating depreciation 
is at least open to question. The 
chief reason for its adoption is 
that it gives greater immediate 
tax relief. Depreciation rates 
allowed by the Taxation Depart
ment under this latter method 
are 50% higher than under the 
straight line method. 

It must be remembered that 
if accurate financial figures are 

in. Some for next issue, then? 
Over to you! 

FORMAL WEAR 
APPOINTMENTS 

Four new appointments in 
N.S.W. have been announced by 
the management of Formal 
Wear Hire Service Pty. Ltd. 
Ian McLemori has been appoin
ted Manager of the King Street 
store, with Mick Farrell as the 
new Assistant Manager, Brian 
Richardson has become Manager 
of the Parramatta store, and 
Paul Barnes has been appointed 
Chatswood Manager. 

to be produced for financial 
assessments, planning the de
preciation charged must be as 
close as possible to a correct 
apportionment over the life of 
the equipment. For taxation 
purposes there are certain rates 
of depreciation which are accep
table to the Taxation Depart
ment, for example: — 

If it is possible to justify, a 
submission may be made to 
claim a higher rate on specific 
equipment. The Department, 
before allowing the claim, will 
need to be convinced that the 
effective life of the equipment is 
less than shown in their tables. 
There are, however, several dan
gers in striving for higher rates if 
there is reason to believe that 
the earning life of the equipment 
is likely to be longer. 

(i) The results of earlier years 
will be artificially low, whilst 
in the latter years they will 
be artificially high. 

(ii) The value of the equipment 
will be artificially lowered, 
thus presenting an adverse 
asset backing for the business, 
both lowering its borrowing 
power and its value for sale 
purposes. (Invariably, tax 
figures are accepted by both 
parties in the sale of a 
business). 

DEPRECIATION 
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REMAKING 
OUR HISTORY 
MODERN HIRED EQUIP
MENT FOR 'OLD SYDNEY 
TOWN' PROJECT 

]Vh^Johji_Jiflrth, a site 
supervisor with Sjlvgrwater 
Hire., has been instructing 
architecture students from 
the University of NSW in 
the ancient art of thatching. 

They are working on the 
Old Sydney Town recon
struction project at Somers-
by, near Gosford, on the 
NSW Central coast. 

About sixty of the original 
buildings erected by the first 
settlers at Sydney Cove will be 
reconstructed, using original 
materials and techniques. These 
will include Government House, 
St. Phillip's Church, Australia's 
first stone bridge, and dwellings 
of the well-to-do soldiers and 
convicts. 

The materials used will in
clude: wattle and daub, cabbage 
palm logs, brick walling, timber 
and earth floors, and thatch 
harvested in the west of the 
State. 

Although the techniques and 
sequence of construction of the 
buildings will be as for the 
originals, Silverwater Hire has 
assisted in The speed-up of the 
project by supplying modern 
equipment and skilled men to 
aid the students. 

Mr. Frank Fox, the architect 
who formed the site and con
ceived the project, says that 
1200 man hours will be required 
to complete the simpler cottages. 
He adds that while early con

victs and soldiers completed 
their houses in roughly the same 
time, the students have better 
materials and equipment, and 
higher skills available to them. 

Mr. North of Silverwater, a 
truly versatile worker who can 
turn his hand to most jobs on 

the site, says the original buil
ders were not tradesmen, and 
were generally unwilling. The 
students on the other hand are 
strongly motivated to learn, and 
are excited about the incorpora
tion of the project in their 
course. 
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Introducing a new column of fact, rumour and surmise — 

Hire Grapevine 
by Hieroglyphic 

FINED Rumour has it that a 
leading Melbourne hire company 
has been fined a mind-boggling 
sum of money for illegally par
king twenty-seven (27) fork lift 
trucks at the upper end of Collins 
Street. 

BLACKBALLED At a recent 
committee meeting, the Hire 
Association of N.S.W. is believed 
to have unanimously rejected the 
application for membership ten
dered by a newly-formed Jugo
slav company, Hire-A-Letter-
Bomb Pty. Ltd. In recording its 
decision, the committee made it 
clear that the rejection had noth
ing whatsoever to do with racial 
prejudice. 

DIVERSIFIED We hear that a 
multi-hire company intends to 
make an echidna (spiny anteater) 
available for hire early in 1973. 
The service is directed at house
holders having problems with 
ants. This same company has 
had considerable success hiring 
fleas to clients wishing to ex
pedite the departure of mothers-
in-law and other unwanted 
houseguests. 

REFUTED Press and television 
reports that the Vice-President 
and Treasurer of the N.S.W. Hire 
"Association were kidnapped by 
the Ustasha on their way home 
from the 1972 Convention were 
completely unfounded. The 
media becomes increasingly ir
responsible every day, it seems. 

ARRESTED It is reported that 
a sneak thief with a penchant for 
Dumpy Levels has been plaguing 
hire operators in the Brisbane 

area. Having concealed 10 Dum
py Levels in his bedroom, 5 in 
his loungeroom and 8 in his 
bathroom, he ran out of 
accommodation and was forced 
to leave the remaining 11 in full 
view in his yard. Neighbours 
tipped off the police, and he was 
charged with stealing 42 Dumpy 
Levels, the property of Brisbane 
hire companies. There is clearly 
a moral to this story: Never get 
caught with your Dumpy Levels 
showing. 

DENIED We give no credence 
to the rumour that some clandes
tine wife-hiring took place at the 
1972 National Hire Convention, 
although we believe that it is 
under consideration for 1973. A 
satisfactory system of rate-fixing 
will probably constitute the 
greatest problem. For example, 
will rates be based on age, weight, 
stamina or versatility? Will wives 
be listed as "plant" in subsequent 
tax returns — and, if so, what 
rebates can be claimed in respect 
of depreciation, obsolescence 
and normal wear and tear? 

QUERIED Is there any truth in 
the suggestion that the contro
versial Regiscope was taken, 
under wraps, to the Convention? 
And, if so, did its presence have 
any connection with the alleged 
wife-hiring? The plot thickens — 
or does it? 

SOLVED The problem of how 
to counter the increasing incid
ence of theft and burglary ap
pears to have been solved. At a 
recent seminar on Safety, The 
Ali Baba Hire Company announ
ced that it will soon be inviting 

householders and business execu
tives to "Hire a Thief to catch a 
Thief." We are assured that the 
Al i Baba doesn't employ ama
teurs. It has an experienced staff 
of — yes, you've guessed it! — 
forty thieves. 

SCOTCHED To those who have 
been disturbed by a widespread 
report that HIRE is about to be 
taken over by THE KING'S 
CROSS WHISPER, we are now 
able to state — unequivocally — 
that the rumour is without 
foundation. 

WELCOMED It is understood 
that the welcome mat will soon 
be spread for three new hire 
companies with unlimited poten
tial: 
1. Hirehorse 

This company's entire stock 
consists of horses — dark horses, 
willing horses, gift horses which 
can be looked in the mouth, high 
and low horsepower horses, and 
horses which can be led to water 
and made to drink. 

The whole operation is based 
on the premise that horse-hiring 
is the answer to petrol strikes, 
transport strikes and the ever
growing problem of where to 
park the family car. A hired 
horse can also replace a lawn 
mower, and provide useful by
products for the garden. 

Hireahorse is not opposed to 
horseplay, but takes a definite 
stand against the somewhat 
kinky practice of flogging dead 
horses. 

2. Corroboree Hire Service 
The company slogan: "Hire 

22 Hire — C o n v e n t i o n Issue 



an aboriginal to prove you're not 
a racist," is self-explanatory. 

Also available for hire are 
non-returnable boomerangs, elec
trically-operated didgeridoos, 
deep-frozen witchety grubs and 
disposable billabongs. (Billa-
bongs in the higher price range 
have plastic coolabah tress and 
motorised jumbucks.) 

3. Porno Hire Pty. Ltd. 
Lovers of hard-core porno

graphy have waited a long time 
for this type of cultural commu
nity service. A wholly-owned 
subsidiary of Pervs & Pansies 
Ltd., Porno Hire caters for all 
tastes, and aims at setting new 
standards of depravity. It is 
hoped that the company will 
soon be under the joint patron
age of the Customs Minister and 
the Minister for Education. 

The rate card (available on 
request) includes special con
cession rates for parties, religious 
groups and members of the Hire 
Association. 

HIGHJACKED Work was inter
rupted on a large developmental 
project on Caringbah on October 
6th when a man wearing a stock
ing mask hijacked a Yale Model 
134B Front End Loader. The 
loader was the property of a 
leading New South Wales hire 
company. 

All work on the site was im
mediately suspended while the 
Builders' Labourers' Federation 
called a stop work meeting to 
protest against the use of scab 
labour. Feelings ran high and the 
police had to be summoned. 
Before they arrived, however, it 
was established that the hijacker 
was, in fact, a member of the 
Union, so work was resumed. 

The front end loader was sub
sequently rec ivered, only slight
ly damaged, in a Woolworth's car 
park. 

PREDICTED Will we soon have 
Sex Hire Shops? Many people 
think so! There appears to be 
some uncertainty whether these 
'shops' will be set up by new 
companies, or merely be exten
sions of hire companies already 
in existence. However, few seem 
to doubt they're on the way. 

Official confirmation — or 
denial — proved impossible to 
come by. It seems that what the 
eye does not see the Associa
tions are not prepared to grieve 
over. Fortunately, some indivi
dual members were less reticent, 
and Hieroglyphic collected the 
following comments: 

o "If the public wants them, 
why not? Hiring is a service 
industry." 

o Sure it's true — and the first 

ones in will scoop the market. 
Our complete stock is on 
order already." 

o "Isn't it just a logical extension 
of an old social custom? 
People were hiring sex thou
sands of years before they 
even thought of hiring any
thing else." 

So it's anybody's guess at 
this stage. A responsible journal 
like HIRE doesn't make predic
tions until it has all the facts, 
and we certainly haven't got 
them yet. 

All we're prepared to say 
is — where there's smoke 
there's hire! 

I wish to subscribe to Hire Magazine and include the sum of $2.00 for one year's 
subscription. 

Name 

Company 

Address Post Code 

Signature 
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Davey-Dunlite products 
guarantee continual Hire 
Company profits because 
they're always in demand. 

The way to make big prof i ts in any Hire-Company is to offer equipment wh ich is so eff icient that 
customers wil l rent it on sight. Davey pumping equipment and Dunl i te generat ing sets 

are recognized throughout Austra l ia as being leaders in their f ie ld. This means that your 
Davey-Dunl i te equipment won' t lie around idle in your headquarters — it ' l l constant ly be out in the 

field earning you profits because their rugged design and const ruct ion cuts maintenance to an absolute 
min imum. Get detai ls of the wide select ion of Davey-Dunl i te products . 

Fill in the coupon below and mail it to us today! 

Mudflo Diaphragm Pumps 
for those Tough 
Contracting Jobs 
Simp le des ign , rugged ly 
bui l t Mudf lo Pumps can be 
run all day. Runs dry w i th 
out damage ! 

Dunlite Portable Power 
Packs 
These l igh twe ight 240 vol t 
A.C. Por tab le Genera t ing 
Sets are avai lab le in 2.5, 4 
and 5 K.V.A. s i res , powered 
by ei ther Br iggs & Strat ton 
or Honda petrol eng ines , or 
by Honda and Petter d iesel 
eng ines. 

Davey Portable Self 
Priming Pumps 
Pump large vo lumes of 
water w i th m in imum ma in 
tenance because the i r im
pel lers run in rep laceab le 
hard-wear ing volutes or dif-
users that pro tect the 
cas ing f r om wear and tear. 

Dunlite Diesel Engine 
Generating Sets 
in a range of sizes up to 
150 K.V.A. S tandard sets 
are avai lab le w i th Lister, 
Ford, Perk ins, Vo lvo-Penta , 
Dorman or R o l l s - R o y c e 
diesel eng ines . 

There's a large range of 
both High and Low 
Pressure Davey Portable 
Self Priming Pumps, and 
Pumps can be supplied 
with Villiers, Honda or 
Briggs & Stratton Engines. 

Dunlite Trailer Mounted 
Generating Sets 
Dunl i te sets are ava i lab le 
w i th a w ide range of op 
t ional equ ipmen t such as 
set mounted fuel tanks 
and sw i t chboards , res i l ient 
mounts , canop ies and en 
c losed t ra i ler moun t ing . 

PUMP COMPANY 

DAVE Y • DUN LITE 

ELECTRICAL COMPANY 
DIVISION OF PYE INDUSTRIES 

TO: DAVEY-DUNLITE, 2-22 HARGREAVES ST., HUNTINGDALE, V I C , 3166. 
Please post me details on : ( ) Davey Pumps ( ) Dunlite Generating Sets 
NAME ADDRESS 

-DP1172 
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Whats new in 
EQUIPMENT? 

The Eurolift range of general purpose electric hoists. 

EUROLIFT HOISTS 

Lindquip Pty. Ltd., Sydney-
based suppliers of hoists, winches 
and associated materials hand
ling equipment, is now market
ing the Eurolift range of general 
purpose electric hoists, designed 
for light-medium applications in 
industry. The new hoists, manu
factured in France and assembled 
in Australia, are described as 
suitable for fixed suspension or 
for use on monorails, jib cranes 
or overhead cranes and may be 
equipped with push trolleys or 
electric travel trolleys to suit 
individual user requirements. 

The Eurolift hoist is said by 
the manufacturer to incorporate 
many outstanding design features 
including automotive-type sealed 
reduction gear, seal oil-bath lub
rication, a patented disc brake 
and an automatic safety limit 
switch. Prior to delivery, each 
unit is tested to ensure confor
mity to the appropriate state 
regulations and standards. 

Of two-fall wire rope design, 
the Eurolift can be quickly in
stalled or transferred on site and 
is available for single or two-
speed hoisting. A low voltage 
control system is provided for 
regulation of speeds down to 4.5 
ft. per minute. The electrics are 
contained in a splash-proof pen
dant push button box, utilizing 
either switching mains phases or 
a 32 volts control circuit. The 
latter is fitted for two-speed 
hoisting. 

Four models are currently 
available. These include a 2V£ 
cwt. unit, having a 46 ft. lifting 
height, and 5 cwt., 10 cwt. and 
1 ton units, all having two lift 

heights - 13 ft. and 23 ft. 
Standard hoists are equipped 
with 1.6 HP motor; for two 
speed operation, a 1.6 HP motor 
with a reduction to 0.4 HP is 
supplied. 

For applications requiring 

powered travel, an electric tra
velling trolley is available as an 
optional extra. 

Further information is avail
able from Lindquip Pty. Ltd., 
2 Marjorie Street, Sefton, 
N.S.W. 2162. 
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C O N C R E T E A N D 
T E R A Z Z O T W O 
DISC FLOOR 
GRINDING M A C H I N E 

r457Er? 
WISH 

FEATURES 
TWO DISCS COVERING A TOTAL 
AREA OF 27 " x 14%", EACH 
CARRYING THREE TRIANGULAR 
ABRASIVE SEGMENTS. 
POWERED BY A SINGLE PHASE 
MOTOR (CAN BE CONNECTED TO 
NORMAL HOUSEHOLD OUTLET). 
THE MACHINE CAN ALSO BE 
SUPPLIED WITH A THREE PHASE, 
415V MOTOR; 
ROBUST FABRICATED STEEL 
GEAR BOX FOR LONGER LIFE. 
WHEEL HEIGHT ADJUSTMENT IS 
CONVENIENTLY LOCATED AND 
LIGHT TO USE. 
SUPPLIED WITH 100 ft. OF 
POWER CABLE. 
RETRACTABLE LIFTING BARS 
FOR EASY M A N U A L HANDLING. 

• MINIMUM MAINTENANCE 

• ONLY FOUR GREASING POINTS PLUS GEAR 
BOX OIL. 

• A L L H E A V Y D U T Y PARTS FOR A LONG 
TROUBLE-FREE LIFE. 

EXTENSIVE USE IS BEING MADE OF THE MACHINE FOR THE GRINDING OF CONCRETE 
FLOORS PRIOR TO LAYING OF V I N Y L TILES, OR WHERE CONCRETE FLOORS HAVE NOT 
BEEN TROWELLED TO A SATISFACTORY FINISH. 

A.G.PuliePty.Ltd. 
23 Kendall St. 
Granville, N.S.W 
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COMPLETE RANGE OF CONCRETE FINISHING TOOLS - e.g. 
COVING TROWELS, POINTED TROWELS, ETC. 
CONCRETE AND TERRAZZO FLOOR GRINDING MACHINES 
A L U M I N I U M STRAIGHT EDGES. 
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DEMOLITION HAMMER ATTACHMENT 
FOR MELROE BOBCAT 

Clark Equipment Australia 
Ltd. has announced the release 
of the Melroe "Ram Hammer" 
boom-mounted demolition tool, 
designed for use with the com
pany's M600 Bobcat pivot turn 
loader. 

The Ram Hammer is des
cribed as a simple but extremely 
versatile demolition tool, which 
can be quickly attached to the 
boom in place of the standard 
loader bucket. Designed for 
pneumatic operation in conjunc
tion with a separate 100 psi, 
125 cfm compressor, the new 
demolition hammer is stated to 
produce an impact force of 
700 lbs. at a rate of 500 blows 
per minute. Additional operator 
controls are unnecessary, since 
the demolition hammer operates 
automatically on tool-tip contact 
with the surfaces to be broken. 

Directionally controlled by 
the Bobcat's boom hydraulics, 
the Ram Hammer is a multi-
positional unit which can be 
operated in either the down
ward, horizontal or upward 
directions. 

The new attachment has an 
overall length of 59", a total 
weight of 450 lbs. and incor
porates only two principal 
moving parts. According to the 
manufacturer, it can perform in 
\Vi hours an amount of work 
equivalent to that achieved by 
two men with 80 lb. jack-
hammers working a full 8 hour 
shift. 

The Bobcat Ram Hammer 
combination is described as 
ideally suited to the re
quirements of municipal autho
rities and private contractors. 

Ram hammer for Melroe Bobcat 

Further information may be obtained from Clark Equipment 
Australia Limited, P.O. Box 50, Hornsby, N.S.W. 2077. 
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3 4 " T R O W E L L 
M A C H I N E 

ING MASTER 
FINISH 

FEATURES 

A L L STEEL CONSTRUCTION FOR 

MAXIMUM STRENGTH. 

PRECISION MADE AND SEALED 
BLADE ARM ASSEMBLY TO GIVE 
FLAT AND SUPERIOR FINISH TO 
CONCRETE. 

USE STANDARD TROWELLING 
BLADES. 

LOW CENTRE OF GRAVITY TO GIVE 
BETTER STABIL ITY. 

CHOICE OF VILL IERS OR HONDA 
MOTOR. 

OPERATION EASE 

• ADJUSTABLE HANDLE HEIGHT 

• WIDE HANDLES FOR CONTROL 

AND COMFORT. 

• FINGER TIP CONTROL OF THE 

T ILT ING MECHANISM. 

TO KEEP SAND A N D OTHER ABRASIVE SUBSTANCES AWAY FROM THE TILTING 
MECHANISM AND SUBSTANTIALLY REDUCE WEAR GIVING BETTER PER
FORMANCE FLATTER FLOORS AND LONGER LIFE. 

A.G.PuliePty.Ltd. 
23 Kendall St. 
Granville, N.S.W 

COMPLETE RANGE OF CONCRETE FINISHING TOOLS 
COVING TROWELS, POINTED TROWELS, ETC. 
CONCRETE AND TERRAZZO FLOOR GRINDING MACHINES 
A L U M I N I U M STRAIGHT EDGES. 

eg-
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BOSCH 5/8" REVERSIBLE 
IMPACT WRENCH 1432 

The Bosch 5/8" Impact 
Wrench has proved a most pro
ductive and popular tool, 
especially with Repair Shops, 
Garages, Tyre Service Stations, 
Fleet Owners, Public Transport 
and for assembly of scaffolding 
and racking. 

Having a maximum tightening 
torque of 130 ft/lbs and 2000 
impacts per minute and a full 
load speed of 1000 rpm, the 
Bosch model 1432 is equipped 
with W square drive to suit all 
locally available sockets. 

Perfect balance by centre 
handle, with instant control over 
trigger and reversing switch pro
vide operational ease, without 
kick-back or twist due to ham
mer design principle. The unit 
has ball bearings throughout and 

is double insulated and radio and 
T.V. suppressed. Torsion bars 
are available as a special 
accessory. 

The unit can be purchased 
by itself or in a kit consisting of 
carrying case and six hexagon 
sockets from H " to 7/8". 

THE WORLD'S BEST 
CHAINSAW TO HIRE 

FITTED WITH 
THE WORLD'S BEST 

SAW-CHAIN 

Stihl "Cut -Quik" . Abrasive 
cutting machine 
Cuts — Steel Masonary 
Fitted wi th Micronic Filter 
For Engine protection. 

State Distributors. 
HERBERT OSBORNE 
Division of ALDUS LTD. 
N.S.W. 100 Chalmers Street, Sydney. 69 6053 
S.A. 1 Maple Ave., Forestville. 97-1 3 6 6 
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gfo Contract hunting? 
gfo Capture the big game with the amazing 

NEW SAFARI 
THE ONE GUN 
PORTABLE ELECTRIC 
AIRLESS SPRAY 
PAINTER THAT'LL 
COAT 100 SQ. YDS. IN 
15 MINUTES! 

• Over $100 wor th of FREE accessories! • Trouble-free twist top nozzle cleaner! 
• O n l y 5 mov ing parts in contact wi th paint! • Ex t ra tough, compact and reliable! 
• F u l l range of optional extras! 

The Safari 2000. Faster than three men with Binks-Bullows (Aust.) Pty. Ltd. 
brushes... two men with rollers...one man NSW E t h e I Avenue, Brookvale 2100. Tel: 930348 
with ordinary spray. A ready-made contract X m mo R n d e r S O n ^f' h ^ ^ " ^ f J f ^ J o 2 2 

. u l r QLD 699 Brunswick Street, New b arm 4005. Tel: 583522 
winner that enables you to quote a f as te r S A 2 2 Q T o r r e n s R o a d Croydon 5008. Tel: 46 1547 
time and a lower labour content. WA 93 Riseley Street, Ardross 6153. Tel: 644838 
Maintenance couldn't be simpler. Telegrams: "Sprayfin" 
Transport couldn't be easier (the entire ^ _ ^ _ ^ _ | _ ^ _ ^ _ ^ _ ^ 
unit fits into the boot of your car). A n d as ^ ^ ^ ^ 
for cost, you'll pay no more for the Safari B R l t l H Q - NAME 
2000 than you would for a conventional 
spray! \Ak B u l l O W S 
You can inspect the amazing new Safari ADDRESS 
2000 now. Contact your nearest distributor q Send name of my local stockist 
today, he'll be delighted to arrange a free • Invite me to a Spray m S 
demonstration Arrange a demonstration for me 

• Phone me first PHONE 
BS3133 i f l i B H HH B H H i I S M B BBI H I B H H B 
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CODE OF ETHICS 
Business ethics are in

creasingly in the news these 
days, so perhaps the time 
has come to formulate, de
clare and abide by an 
appropriate ethical code. 
The American Rental 
Association of Canada have 
drawn up and published a 
common code of ethics, 
which we publish as a" 
matter of interest. The hire 
industry in this country 
maintains high standards in 
its dealings with the public, 
so you might like to check 
your own business ideals 
and practices against this 
eight-point code... 

Be it known to all that the 
Association, and the Rental 

Association of Canada, their 
officers and members, encourage 
the following standards of con
duct throughout the rental in
dustry : 
WE BELIEVE that our integrity 
and reputation are based on our 
earnest desire to provide an hon
orable and useful service to our 
customers and the community in 
which we live. 
WE ENDEAVOUR to protect 
the rights and privileges of all 
those we serve and to preserve 
the system of free enterprise. 
WE STRIVE to maintain a neat 
and orderly place of business 
that will be inviting to our cus
tomers and adequate to supply 
the type of service our customers 
expect and are entitled to receive. 
WE ACCEPT the responsibility 
of maintaining our inventory in 

a condition that will reasonably 
assure our customers of a large 
measure of satisfactory service 
and user safety. 
WE DEDICATE ourselves to the 
responsibility of soliciting busi
ness in an ethical manner and in 
accordance with widely accepted 
good business practices. 
WE RESOLVE to share through 
communication and cooperation 
our experiences and knowledge 
to further the betterment of the 
rental industry. 
WE ATTEMPT to price our 
products and service in a manner 
that will return a reasonable 
profit to our business and yet 
make it economical as well as 
convenient for our customers to 
take advantage of renting. 
WE AGREE to cooperate with 
our suppliers and manufacturers 
and to pursue with professional 
zeal the dissemination of infor
mation to, and the continuing 
education and improvement of, 
the entire rental industry. 

Skilled Engineering, 
Your second workforce 
Covering 16 skilled t rades 
Our permanent staff of over 200 men can be h i red indiv idual ly 
or in teams, for a day, week, month or a year, anywhere in 
Austra l ia or New Guinea. Each man is an indentured t rades
man — avai lable for short or long term pro jec ts , cover ing 
produc t ion peaks, main tenance, cons t ruc t ion , instal lat ion and 
deve lopment work . We have men exper ienced in your type of 
industry and equ ipment . You' l l f ind our costs very reasonable 
when you cons ider we pay workers compensa t ion , payro l l 
tax, ho l iday pay, s ick pay. 

You only pay for the t ime you need. 

t̂*>*f Please send me your rate card. 

S k i l l e d E n g i n e e r i n g 
( C o n t r a c t L a b o u r ) Ply. L td . 
110 Mo ray St., 
Sou th M e l b o u r n e 3205 
Phone 69 7968 
A l so i 
Tasm; 
P a p u i 

Name 

Company 

Address 
f f ices: 
n ia Weste 
-New Gu inea 

Port Postcode 
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A vision or a waking dream? But who's to say it couldn't happen — 
around 1975...? 

Hire Associations 
MOUNT BIG PROMOTION 

By far the most ambitious 
promotion ever undertaken 
by all sectors of the Austra
lian hire industry is being 
planned for early 1975. It 
will take as its theme: A 
HOIST TOWER FOR 
EVERY HOME. 

Since the outright purchase 
of a hoist tower is beyond the 
reach of the average wage and 
salary earner, and since it would 
also present a storage problem 
when not in use, the trend could 
well become a bonanza for 
equipment hire companies in all 
States. Of course, there is bound 
to be a time lag before sufficient 
hoist towers become available to 
meet the demand, but their mass 
production will give a tremen
dous boost to the economy, and 
will therefore receive the blessing 
of both State and Federal 
Governments.(Local government 
may be less enthusiastic, and 
obdurate councils will have to 
be won over — by fair means or 
foul.) 

Several models are being 
featured in the promotion. The 
one expected to be the most 
popular with status-seekers and 
trend-setters rises to 380 feet, 
ensuring a harbour view practi
cally anywhere, from back-of-
Bourke to the border. Another 
highly desirable model, which 

travels at 240 feet per minute, 
has a carrying capacity of 1 ton 
or 15 adults (only 13 adults if 
you and your friends are grossly 
overweight.) 

People who are afraid of 
heights will probably prefer the 
70-foot travel tower, which 
moves horizontally as well as 
vertically. Still lower in the scale 
will be a number of prefabrica
ted models of varying dimensions 
for people with conservative 
* '°s and restricted incomes. 

i t is predicted that hoist 
towers will become the status 
symbols of the Seventies, far 
eclipsing triple-garage homes, 
yachts and colour television. As 
a means of getting away from it 
all the hoist tower leaves cruis
ing and jet travel for dead. 
Health problems will diminish 
for people who are able to spend 
their leisure hours 380 feet above 
the smog and pollution level. 
Family and social life will be 
revolutionised as the hoist tower 
creates a new life-style for us all, 
enabling us to experience the 
ultimate in high-rise living. 

The campaign was especially 
dreamed up for the combined 
Hire Associations by one of our 
more avant-gaide advertising 
agencies. The agency, which spe
cialises in in-depth motivational 
research, came up with the dis
covery that 84.7 Australians 
have a sub-conscious desire to 
look down on their neighbours. 
(The rationale is rather compli

cated, but it seems that this all 
goes back to pre-natal insecurity 
and post-natal sexual frustration.) 

Based on such a rock-bottom 
premise, the campaign seems 
certain to succeed. Among other 
things, it will change the skyline 
of our major cities. Instead of 
the occasional tower crane or 
hoist atop some uncompleted 
building, we will see them in 
their thousands — exquisite as 
church spires, reaching for the 
stars. A Hoist Tower For Every 
Home — what an inspiration! 

FOOTNOTE We asked a 
well-known financial prog-
nosticator what this pro
gressive step would mean 
for the hire industry in 
general. He replied: "If 
you're big in hoist towers 
you'll have an income in 
excess of seven figures. And 
if you're not — brother, 
you're dead!" 
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MAINTENANCE JOBS Made Easier... 
EZI-LIFT 

ALDEK• 
A l u m i n u m W o r k P l a t f o r i 

M O D E L No . 4 1 0 2 ( o i i h o w n ) 

S P E C I F I C A T I O N S 

L E N G T H 8 f t . 
W I D T H 29 i n . 
H E I G H T 6 f t . 8 

a d j . to 7 f t . 5 

IACH STEP DOUBl l -R IVUID 

Auur. t ma.imum st.ength and longe, lite 
Bottom tt»p olio leotu.ei e>tro broong to, 
gr«ot*l rigidity. 

4 T E S T E D f o r S A F E T Y •rottKtrv* «MJ topi cowed 
with rod vinyl ploitk provide 
canton font h on dim and •Uml-
nato th. ritk of marring wall* 
and flsoa 

MANUFACTURED BY, 

A D L E Y B R O S . L I M I T S 
(Under l icence t o R. D. W e r n e r & Co. , Inc. U.S.A.] 

E x c l u s i v e l y f r o m A L C A N G u a r a n t e e d S p e c i f i c a t i o n A l u m i n i u m E x t r u s i o n s 

Manufacturing Division: 135-139 Parramatta Road, Five Dock. 747 2222 
Branches: Goulburn Wagga Tamwor th Grafton Canberra Newcastle 

Parkes Gosford Nowra Five Dock 
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Vik.ri§ 
CONVEYORS 

No hire fleet is complete without these 
rugged, easily operated and maintained 
power-belt conveyors. Their wide and 
obvious application for labour and 
money saving ensures steady use and 
an excellent financial return. Being 
Australian designed and built, local 
service and spares are guaranteed 
available if needed. 

VIKING FLAT BELT CONVEYORS 

Designed for speedy loading of pack
ages, cartons, boxes, etc., models 
are avai lable with f lush sides (as 
above) or with safety guard rails. 

VIKING TROUGH BELT CONVEYORS 

Specially suited to heavy work . . . 
concrete delivery, removal of rubble, 
elevation of bricks, sand and mixtures,, 
etc., they can be used singly or in 
multiples to lift these materials to any 
height at angles up to 30 degrees. 
All e lectr icals are weatherproofed 
and ful ly protected against damp and 
spi l lage. 
All models complete with Heavy Duty 
electr ic motor ised head pulley (petrol 
motor — opt ional) . Easy-elevating 
stands with wheels and tow bar 
avai lable. 

E N Q U I R I E S T O S O L E M A N U F A C T U R E R S A N D D I S T R I B U T O R S : 

I N O E L F E A R O I M P T Y . L I M I T E D 
51 GRIFFITHS ROAD, LAMBTON, 2299, N.S.W. 
TELEPHONE: NEWCASTLE (STD 049) 57-0351 
TELEGRAMS: NAFINDUSTRY 


